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Founded in 2003, ValueFirst is a B2B company, connecting businesses and consumers.  It enables intelligent 
conversations  across channels (both internet & telecom) through its various communication platforms.

We empower 4bn+ interactions per month and offer the following:

 Communication platform as a service: Cloud based platform/APIs for SMS, Voice, Email and Authentication
 Cross channel communication platform: Marketing automation platform integrating channels of SMS, Email, 
 Voice and Social media for better communication workflows

 AI driven conversation platform: Build, host and manage intelligent Natural Language Processing enabled Bots
 
Enjoying strong relationships with telecom operators and a global footprint across Bangladesh,  India, 
Indonesia, KSA, Nepal and UAE, we serve a diversified customer base across automobile,  BFSI, e-commerce, 
education, government, healthcare, hospitality, internet, IT/ ITES, manufacturing, media, retail, travel and other 
industry verticals.

We look forward to getting in touch with you and adding intelligence to your conversations. Should you want 
to get in touch with us immediately, please reach us on marketing@vfirst.com or 1800-300-23273

About DMAasia

DMAasia is a transforming platform where marketing minds draw closer, harnessing the power of collaboration 
and creativity. Inspiring unprecedented ideas for the world. DMAasia is committed to creating a more relevant, 
sustainable and ethical environment for the marketing fraternity. With a broader geographical focus and wider 
business network, DMA Asia is transforming members into change leaders with evolved business strategies 
and relationships that support personal and professional growth objectives in data driven marketing.

About Octane Research

Octane Research is the premier source of information and analysis on digital adoption by businesses in India. 
Octane Research has established itself as the definitive research authority in India on how marketers and 
consumers are engaging through digital channels like Social Media, Email Marketing, Search, Mobile, SMS 
and the Web. By analysing data from hundreds of sources and running into billions of touchpoints every year 
(in India alone), Octane Research provides rich insights and the perfect context for India marketers to move 
towards smart strategic planning, tactical decision-making and increasing business effectiveness for their digital 
campaigns.

Since its inception in 2010, Octane Research has reached out to 3000+ India Marketers for our research reports, 
putting in 1415+ human months’ worth of effort on analysing data over the last 10 years. Our mission is to 
enable a level playing field for all marketers and consumers of a digital eco system built on transparency, fairness 
and independent analysis.
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